
 

KEVIN 
KALBFELD

GIVE KIDS THE WORLD AMBASSADOR
UCF THEMED ENTERTAINMENT MENTOR
tecws UNREAL ENGINE INSTRUCTOR
TEA NEXT GEN COMMITTEE

COMMUNITY OUTREACH

COOKING • Endurance running 
WRITING/PLAYING MUSIC • brewing beer 
CRAFTING • furniture making

INTERESTS

FAVORITE ATTRACTIONS

POSEIDON’S FURY
ISLANDS OF ADVENTURE

SYMBOLICA
EFTELING

PIRATES OF The CARIBBEAN
SHANGHAI DISNEYLAND

EXPERIENCE

software proficiencies

Twinmotion • sketchup • Rhino • blender • zbrush • illustrator • Substance Designer  
vray  Substance painter • BIM360 • UNITY • Indesign • lumion • Bluebeam • Microsoft Office

public speaking • concept sketching • Media and music producing • Youtube media production
painting • vr game design • puppet-making • song writing • Tang soo do karate black belt 

education and talents

savannah college of art and design
b.f.a. in production design
minor in themed entertainment design

KEVINKALBFELDDESIGNS.COM KEVINKALBFELDDESIGNS@GMAIL.COM818.274.9063

freelance experience designer
( Sea world abu dhabi, van gogh experience, city neon transformers  )
aug 2020 - may 2022

created renderings AND presentational documents to determine creative intent. 
contributed ideas and concept art to clients and executive leadership. developed 
digital tools and applied various programs to create pre-visualization elements with 
the intention of streamlining the diverse production pipelines of multiple clients.

Senior Experience Designer- advent llc.
oct  2021- APR 2022

Lead project teams IN creating permanent location-based experiences for world-
class brands SUCH AS THE DALLAS COWBOYS AND THE PGA. directed teams through the 
design process to develop models, flythrough animations and print-ready graphics. 
presented concepts and deliverables to EXISTING AND PROSPECTIVE CLIENTS.

ATTRACTION DESIGNER - UNIVERSAL CREATIVE
( Velocicoaster, Epic Universe, super nintendo world )
Jan 2018 - aug 2020

produced 3d models, animatics, and RENDERINGS visualized through VR for the 
purpose of EXPLAINING creative direction TO EXECUTIVE LEADERSHIP, VENDORS, AND IP 
stakeHOLDERS. conducted project team charrettes and collaborative conversations 
that drove narrative intent and bluesky concept development.


